
 

Family Update 

As I am starting this newsletter and watching the beginning of the Blue Jays season, 

the battle between spring and a very stubborn winter reminded me of the first game 

in Toronto Blue Jays franchise history - April 7th, 1977 at Exhibition Stadium.  It 

was the only Major League game ever played with the field covered by snow.  The 

white stuff was squeegeed off thanks to a Zamboni loaned by Maple Leaf Gardens.  

Anne Murray sang the national anthem in a red parka, can it get more Canadian 

than that, eh?   

Our daughter is in her second year of Biomedical Engineering at Ryerson Universi-

ty.  She is eating up the program, volunteering at Sunnybrook Hospital and working 

part time as a life guard for the City of Toronto.  Our son is thoroughly enjoying his 

first year at University of Toronto, Rotman Commerce, living on campus at St. 

Mike’s College.  He will also be mourning the closing of the Brunswick House.  He 

continues to play volleyball, is a member of the sailing team and is training hard for 

the upcoming season. 

Next time you are in the office, please review your email and text preferences with 

us to ensure that we can communicate with you in your preferred way.  You may 

also contact us through the website or send us an email at                                       

info@yorkmillseyecare.com.  Our updated software allows us to send you appoint-

ment confirmations and valuable information about your eye care. 
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Going Green 

Imagine:  A pair of Canadian designed eyeglasses, handcrafted with all natural, or-

ganic, sustainable materials.  Canada’s first sustainable and green eyewear company, 

Green Glasses, is turning heads with its contemporary eyewear line.  The materials 

are non-toxic, phthalate-free, renewable and 100% biodegradable. 

It’s the kind of line that gives back to the earth – for every pair of eyeglasses that 

Green Glasses sells, a percentage will be donated to the David Suzuki Foundation.  

Now that’s forward-thinking fashion!  If you are looking for a style that reflects your 

values, you can’t go wrong with these.  

Gallery Update 

We have also brought in Xavier Garcia from Spain.  Barcelona style and energy 

can be felt in each colourful, architecturally inspired design 

(www.xaviergarcia.com).  From France, we have Yves Cogan – precision quality 

you can feel with distinctive eye enhancing designs for him and her 

(www.yvescogan.com).  Eyeglasses you just want to wear! 

mailto:info@yorkmillseyecare.com


These days, it’s impossible to 

escape blue light.  Computers, 

smartphones, tablets, e-readers 

and TVs bombard our eyes with 

blue light emissions day and 

night.   

Electronic devices aren’t the on-

ly culprits.  Energy-saving light 

bulbs (notably LEDs) may be 

“green” but they also emit a sig-

nificant proportion of blue light 

(also known as High-Energy 

Visible (HEV) light).  While 

present in natural light, blue 

light occurs in abnormal propor-

tions in artificial light sources.   

The human eye can be damaged 

by exposure to sunlight, in par-

ticular UV light.  Recent studies 

have shown, however, that short-

er wavelength light (blue light) 

also damages the retina, which is 

the most vulnerable tissue of the 

eye, and this can be one of the 

factors which accelerates the de-

velopment of Age-related Macu-

lar Degeneration (AMD) and 

cataracts.  Although polaroid 

sunglasses, in addition to pro-

tecting eyes from UV rays, pro-

vide protection from shorter 

wavelength light, general vision 

correction lenses do not.   

Blue wavelengths are beneficial 

during daylight hours because 

they elevate moods and boost 

alertness, improve memory and 

cognitive functions and help reg-

ulate your circadian rhythm.  

Their negative effects include 

digital eyestrain, greater risk of 

certain types of cancers, greater 

risk of heart disease, obesity, 

diabetes and may cause perma-

nent eye damage and increase 

the risk of AMD and cataracts. 

The proliferation of electronics 

with screens, as well as energy-

efficient lighting, is increasing 

our exposure to blue wave-

lengths, especially after sun-

down.   

As technology users move away 

from relying on computers alone 

to receive information, there will 

be a sharp increase in the num-

ber of hand held devices.  This 

means information can be car-

ried in a pocket or purse and 

checked more frequently. 

Hoya has developed lenses that 

support the wearer’s eye con-

cerns and allow them to com-

plete all their digital tasks.  The 

Dynamic HD lens provides en-

hanced support for the everyday 

demands of focusing and refo-

cusing at various distances, a 

requirement for today’s visually 

dynamic wearer using today’s 

modern devices.  The Task lens 

for computer use eliminates pos-

ture related neck strain.  The Re-

charge anti-reflective coating 

reduces damaging blue light 

from entering the eye and is as 

tough as glass.  My wife recently 

got a pair of Task lenses and 

loves them! 
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Beating the Blues:  Blue Light Technology 
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Right!  It’s time to face up to this 

bête noire, buying your glasses 

online. 

In a way, Dr. Bob always feels a 

little defensive and sheepish when 

discussing this.  He realizes the 

importance of having a website as 

a communication and educational 

tool and the benefits to practice 

management.  He also felt that 

people would not buy their glass-

es online, that it was an inherently 

tactile, human encounter process 

and that this could not be dupli-

cated virtually.  

What a fool!  Or was he?  Online 

eyewear purchases are now defi-

nitely a factor in the industry, al-

beit a small percentage of the 

overall market.   

Every Optometrist and Optician 

has heard the words, “Can I have 

my PD?”.  As professions built 

around helping people, answering 

questions like these are always 

very difficult to do, without seem-

ing argumentative or adversarial.  

We are hard wired to want to say, 

“ Yes”.  Let us wait for a mo-

ment, though, do we not also have 

a duty to do the best for our pa-

tients/clients? At York Mills Eye 

Care we think so and we think 

that this is an overriding factor. 

When we dispense a pair of spec-

tacles, we try to create as pleasant 

an experience as possible.  There 

is a nice environment in which to 

choose your frames, we have 

sourced fine eyewear for you to 

select from and, ultimately, we 

have experts in eyewear to help 

facilitate the whole process.   My 

word, you say, all that’s going to 

cost a lot – just give me the glass-

es that’s what I wear on my face! 

You have to remember, though, 

that ultimately we are a business.  

Dress it up how you want, but we 

will only stay in business if people 

purchase services (eye examina-

tions, eye care, etc.) and products 

(glasses, contacts) from us.  As ulti-

mate eye-geeks, we know very well 

who the competition is, we know 

what the market is and we know 

what we have to do.  Therefore, our 

prices aren’t extreme or ridiculous, 

they are competitive, aggressive 

and, ultimately, fair.  Is it fair trade 

eye wear?  We think so.  Is it good 

value?  Absolutely so!   

What many people may not realize, 

though, is that when we dispense 

eye wear the process is not just a 

case of picking items off of a shelf.  

We are creating a bespoke, unique 

and customized finished product – 

combining frames, prescription 

lenses, fashion, lifestyle, function 

and aesthetics.  We don’t take you 

coldly, step by step through the pro-

cess.  Unlike buying glasses online, 

we don’t ask you to input your pre-

scription and click ‘next’; we don’t 

ask for your PD, click ‘next’; 

choose your frame, ‘add to basket’; 

choose lenses from predetermined 

options, ‘add to basket’; confirm 

name; confirm address; credit card 

details the same?; confirm delivery; 

hope for the best; yada, yada, click, 

click, click, next! 

We involve you.  Choosing eye 

wear is a harmonious relationship 

combining so many factors, or, at 

least, it should be.  As the eyeglass-

es wearer, you maybe aren’t aware 

of all of the considerations that we 

go through when helping you to 

choose your eyewear…and that’s 

great. 

Perhaps the online purchasers (if 

they are still reading) are possibly 

thinking, “yeah, yeah,yeah, so what, 

I’ll get the same glasses online and 

save some cash”.  Certainly, that is 

your choice and we want everyone 

to be happy with their purchasing 

decision, so if they are happy, that’s 

the main thing.  Only, please don’t 

be surprised if you come to us and 

ask us to adjust, maintain, sort your 

glasses that you have purchased 

elsewhere and find our experts are 

no willing to do it for free.  Please 

don’t be surprised if your vision 

isn’t optimal with your glasses or-

dered without every trying them on.  

Please don’t be surprised when we 

are not excited about the so-so qual-

ity of the eyewear that you pur-

chased elsewhere, or the lack of 

parts because it is discontinued.  

We could have stocked it, but for 

many reasons we didn’t.   

Dr. Bob realizes that this education-

al rant won’t be for everyone.  

Madness, I know, we should be try-

ing to appeal to as many as possi-

ble, except we really love all things 

eye-geekery.  We will always offer 

tremendous value, we will always 

offer fabulous eyewear and we will 

always value the skill, knowledge, 

services and dedication of our pro-

fessionals.  Does it cost more?  

Yes….no….perhaps….but you 

know what, it is worth so, so much 

more. 

Do you want your PD?  Well, we 

could do that…but you would be 

making a mistake!  Just for the rec-

ord, when we dispense eyewear, we 

take measurements of at least 4 dif-

ferent parameters.  Ordering glasses 

with just the PD would be like buy-

ing tires with only the wheel diame-

ter and hoping that the rest is some-

how correct.  Of course, with tires it 

really doesn’t matter about the pro-

file, width or if they’re all-season or 

winter or summer tires, does it?  
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Buying Glasses Online 



 

Your independent Optometrist is the best deal 

going!  Just like your local butcher or hairdresser, 

maybe not the least expensive, but definitely the 

best.  There are no marketing gimmicks.  You are 

guaranteed a fair price, personalized service and 

superior quality all with a full two year warranty.  

Whenever you purchase a second pair of eye-

glasses, you will receive 50% off the second pair 

of lenses. 

You will never have to read the fine print - my 

promotions are always above board.  Speaking of 

promotions, during the months of May and Sep-

tember, we will be holding our annual sunglass 

sale where sunglasses, prescription and non-

prescription, will be 40% off. 

We appreciate your Google reviews! 

Thank You! 

NEW 

Monday  8:30 AM – 5:00 PM 

Tuesday  8:30 AM – 5:00 PM 

Wednesday       12:00 PM – 8:00 PM 

Thursday  8:30 AM – 5:00 PM 

Friday   9:00 AM – 2:00 PM 

First Saturday 

of the month  9:00 AM – 2:00 PM 

Closed Saturdays June-September 

1. Like our giveaway post on 

Facebook 

2. Share our giveaway post 

on Facebook 

3. You will be entered into 

the monthly draw 


