
CANDIES 
 
 

Get the "Look of the Moment" with Candie's Eyewear. The collection 
is young and spirited with a range of hues beyond the norm. Color is 
paramount ot the collection. Shapes are fun and feminine with details 
that draw attention to the eyes. Candie's ad campaigns feature the 
hottest stars including Britney Spears, Hayden Panettiere, Fergie, and 
Hilary Duff in the latest fashion trends of the season. 

 
 
COACH  
 
 

 
Coach, Inc. is a designer, producer, and marketer of a prestige line of 
handbags, briefcases, luggage, and accessories, including eyeglasses. 
The company made its reputation selling sturdy leather purses in 
unchanging, traditional, classic styles, and it remains one of the best-
known leather brands in the United States and has a growing reputation 

overseas. Formed in 1941, the company started with just six leather workers who made 
small leather goods, primarily wallets and billfolds, by hand.  By 1960, a number of 
women's handbags were designed to supplement the factory's low-margin wallet 
production. The purses, given the brand name Coach, were made of sturdy cowhide, in 
which the grain of the leather could still be seen, instead of the thin leather pasted over 
cardboard that was used for most women's handbags at the time. This innovation marked 
the company's entry into the field of classic, long-lasting, luxury women's handbags that 
Coach would come to define. Coach was family owned and operated until 1985, when 
Sara Lee Corporation purchased the firm. Coach took its first steps overseas in 1988.  
Coach remained a subsidiary of Sara Lee until 2001, when the firm regained its 
independence via a spinoff.  
 

COLE HANN 

 

As architects of modern American style, Cole Haan celebrates 
where classic meets cool with a spirited attitude that trumps age. 
The brand’s fashionable design merges with innovation to re-
imagine product in simple, yet remarkable ways. Cole Haan 



Eyewear effortlessly fuses form with function and focuses on simple styling with a 
decided edge. The result is a look that is timeless. 

 

ELLEN TRACY 
 
 

The Ellen Tracy woman is bold, confident, daring, and 
spontaneous. A 21st century woman, she cherishes the things that 
make her feel most alive; good friends, a loving family and new 
discoveries. The Ellen Tracy eyewear collection is rooted in the 

brand’s iconic American heritage and offers superior workmanship, classic shapes and 
exquisite fitting details, tailored to her particular needs. 

 
GUCCI  
 
 
 

Gucci (pronounced Guchi) was founded in 1921 by Guccio Gucci.  In 
1938, Gucci expanded and a boutique was opened in Rome, where 
Guccio was responsible for designing many of the company's products.  
In 1947, Gucci introduced the bamboo handle handbag, which is still a 
company mainstay.  Guccio and his wife, Aida Calvelli, had a large 

family, though only the sons—Vasco, Aldo, Ugo, and Rodolfo—would play a role in 
leading the company.  After Guccio's death in 1953, Aldo helped lead the company to a 
position of International prominence, opening the company’s first boutique in New York. 
Gucci targeted the Far East for further expansion in the late 1960s, opening stores in 
Hong Kong and Tokyo.  At that time, the company also developed its famous GG logo 
(Guccio Gucci's initials), the Flora silk scarf (worn prominently by Hollywood actress 
Grace Kelly), and the Jackie O shoulder bag, made famous by Jackie Kennedy, the wife 
of U.S. President John F. Kennedy.   
 

 
GUESS 

 
 
 

GUESS caters to the youthful, glamorous and sexy consumer. The 
collection is original, fresh and innovative in its design and it is 



sought after by young men and women with forward, fun and individualistic style 
approach to fashion. 

 

GUESS BY MARCIANO 

 

The GUESS by Marciano brand follows suit in true GUESS style 
with apparel and accessories that are on the edge of the fashion 
forefront. This contemporary runway-inspired collection, designed 
for the fashion forward woman, is daringly sexy, yet has highly 

sophisticated style that represents pure glamour in everyday fashion. The GUESS by 
Marciano eyewear collection offers a trend-setting variety that will take you from a 
morning meeting to cocktail hour in style." 

 

JESSICA McCLINTOCK 

 

The Jessica McClintock Eyewear for Girls Collection offers feminine 
designs in soft colorations for young girls ages six to fourteen. 
Romantic and pretty, Jessica McClintock Eyewear for Girls will make 
any girl who wears it feel special. 

 

 
JUICY COUTURE 
 
 

Pamela Skaist Levy and Gela Taylor met in 1994, when they started a 
maternity jeans line called Travis Jeans.  In 1996, they changed the 
name to Juicy Couture.  The entire Juicy Couture phenomenon started 
with just a pair of scissors, a bag of T-shirts and two hundred dollars 
between the co-designers. The original idea was to make sexy basics 
for their friends, but they soon realized how contagious their designs 

were. Now Juicy Couture is among one of the top designer fashion brands available 
today. Liz Claiborne Inc. realized the potential of Juicy fever and purchased one hundred 
percent of Juicy Couture. Ironically the same day that Liz Claiborne bought Juicy 
Couture, “Vogue” magazine declared Juicy Couture may just be the “Future of Fashion.”  
Over the years, both the Juicy ladies would slowly introduce new merchandise to their 



lineup. In 1999, they introduced jeans to their product line called Juicy Jeans. In 2001, 
they revolutionized the fashion world with the introduction of the sexy tracksuit that 
many girls still wear today. The natural progression of the Juicy Couture line has made 
them and the company among one of the most recognizable today. They now create 
apparel for men as well. Juicy Couture is a top fashion name and they are still growing! 

 

JUNCTION CITY 

 

Designed for people with their feet on the street and their 
lives tied to the heart of the city, Junction City eyewear is 
the exciting, private label collection only available 
through Clear Vision Optical. Inspired by the rich culture 

and no-nonsense attitude of urban areas around the world, Junction City is at the 
crossroads of fashion and affordability. 

 

LULU GUINNESS 

 

Lulu believes a woman should embrace their girly, pretty side and 
always look their best. Her eyewear collection appeals to woman of all 
ages-women who appreciate feminine, whimsical designs with 
sophistication.   

 

 

OP 

 

Now kids can catch the Op wave! Youthful shapes, fresh frame styles 
and high energy colors make the Op Kids Collection fun to wear. 
Designed to fit ages 8-14, this free-spirited and original frame 
collection has a versatile selection of metal and laminate looks. 
Comfortable, resilient and sporty, Op Kids embraces the authentic, 
casual Op lifestyle with frames, while delivering quality and value. 

 



SKETCHERS 

 

The SKECHERS Kids Back to School releases incorporates the brands 
playful designs found in their popular footwear styles with splashes of 
color that will be a perfect complement to any outfit. The SKECHER 
boy and girl are driven by brand awareness, and the latest trends. They 
want to make a statement with their eyewear; styling, color and detail 
are essential. They can be accessorized from head to toe in Sketchers, 

the must have brand! 

 

TED BAKER 

 

“Not Just a Brand- But a Way of Life” Ted Baker is positioned as a 
brand with attitude, appealing to a broad target audience of men and 
women both young and the young at heart. With the color 
combinations and the unique frame details you can expect the 
unexpected from Ted.  

 

 

 


